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Contact us

Be a part of a strong independent and
evidenced-based voice to advocate the
health benefits of grains and legumes.

www.gograins.com.au
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For Go Grains to be an independent voice to advocate
the health benefits of grains and legumes in the
Australian diet, our focus is in two strategic areas.

1.
Go Grains provides nutrition and health leadership
to the grains and legumes industry by focusing on:

2.
Go Grains provides leadership and facilitation of
precompetitive investment in research to benefit
the grains and legumes value chain by developing
and presenting a portfolio of research projects and
investment proposals to members and stakeholders.

As General Manager of Go Grains Health & Nutrition (Go Grains), | am pleased to introduce our organisation
and its many benefits to you and your company.

Established in 1995, Go Grains is a knowledge centre and an independent voice to advocate the health benefits
of grain foods and legumes in the Australian diet. We provide leadership to the grains and legumes industry

by way of nutritional representation to support the marketing of grain foods and legumes, and facilitate
coordinated industry investment in precompetitive research.

| encourage you to become a part of our organisation. Go Grains will support your company in relation to your
grains and legumes health and nutrition initiatives while giving you a say in the direction of the grains and
legumes industry in relation to health and nutrition.

Robyn Murray
General Manager
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The Grains and Legumes Health Report

This important Australian report gives a comprehensive
overview of the latest scientific research and importance
of grain foods and legumes in the Australian diet.
Nutritional Representation

Industry issues in relation to grains and legumes
health benefits, awareness and increased
consumption

Public health endorsement of grain foods and
legumes

Substantiation of nutrition and health benefits
Consumption and trend data

Education and communication

Michele Allan, Go Grains Chair, Mark Butler MP an.
Dr David Topping, CSIRO.

Profile and networks with industry leaders
Value Chain Research Wholegrain Daily Target

With growing evidence on the health benefits of eating
wholegrain foods every day, Go Grains established

a daily target intake of 48 grams for all Australian

adults, teenagers and older children. Many Australian
food manufacturers have referred to our "Wholegrains
Communications Guide’ and now promote this target on
their packaging.

i National Consumption Survey
" ‘ . Go Grains undertakes a biennial national consumption
R

survey of grain-based foods and legumes. This survey
has been an invaluable resource for Go Grains members.
=il _ The next survey will take place in 2011.
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Go Grains membership is open to organisations from across the grains
and legumes value chain that have an interest in promoting the health
benefits of grains, grain-based foods and legumes. This includes food
manufacturers and marketers, research organisations, grain and
legume industry and grower groups, food industry associations

and non-government organisations.

7

For a list of current members, visit www.gograins.com.au
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Become part of a powerful, collective voice to advocate the health benefits of grains

foods and legumes in the Australian diet. Member benefits include:

e Discussion and collaboration to build consensus
positions and actions on key industry issues.

e Opportunity to influence the precompetitive research
agenda and participate in commissioned, syndicated
consumer and scientific research.

e Access to consumer and scientific research reports
and presentations informing business decisions
regarding products and communications.

e Access to Go Grains’ logos and recommendations for
independent endorsement of products reinforcing
your brand’s commitment to health and wellness.

¢ Endorsement of member company campaigns that
are consistent with Go Grains' position on health and
nutrition.

e Updates on the latest local and international nutrition
research on grains, grain foods and legumes, as well
as relevant legislative and regulatory alerts.

e Weekly media monitoring reports on key category
and product issues helping you to make proactive
business decisions.

e Access to a comprehensive database of peer-
reviewed scientific papers, consumer research reports,
presentations, selected data and statistics housed in a
member’s only section of the Go Grains website.

e Reciprocal website links from your website to the
Go Grains website.

e Access to Go Grains publications — including
consumer brochures on the health benefits of grain
foods and legumes, to complement marketing
initiatives.

e |Invitations to attend forums on strategic challenges
for the grains and legumes value chain.

e Access to consulting services* ensuring products
are developed and promoted in line with industry
best practice and legislation.

e Participation on Go Grains Committee, to set and
review the operation and project plans, to guide
the focus of Go Grains activities in line with industry
opportunities.

*Fee for service applies.




